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INTRODUCING WEM (WEIGHTED ENGAGEMENT METRICS)

WEM = Total tweet count®0.4+Retweet count*0.3+Reply count*0.2+Favorite count*0.1

FAVORITE COUNT
10%

REPLY cOUNT
20%

TOTAL TWEET Count
40%

RETWEET count

%

et Sams Club T

g COI nBase AmazonPrimeVideo

Michelob-Ultra Michs

Amazon-Mind Reader - -

Disney -Moon knight

Crypto.com

Fritolayflamin'hot M CDONAIAS chevroer ...
DISnE') JS Gcats MC+ FTX> EXPEd'a B
‘Netfllx NBC -News ...\

we NBC -law and order

LaysFaulrudd  Meta UnversalPictures-Ambulance . ...




50,000

Average WEM per Quarter

40,000
30,000
20,000 /
10,000 —
0
1st Quarter 2nd Quarter Halftime 3rd Quarter 4th Quarter
MARKET/INDUSTRY
Etecronics |
Food/Beverage _
Automobile -
Self Care |
(] 10,000 20000 30,000 40000 50,000
AD CATEGORY
Logic Celebrity Infuence
Sweepskate
=~

1%

mR TImE Does ad length affect WEM?

THE MOST SUCCESSFUL ADS:
1ST QUARTER ENTERTAINMENT
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