Comedic Ads Reign Dominant in Procuring
“Positive” Buzz During The Super Bowl

TEAM DATA MAHOMIE
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Balance needs to be trodden as ads like Hyundai’'s “Smaht Pahk”, which
lean too heavily into the comedy resulted in lost brand retention.

Top Superbowl Commercials
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There is not a correlation between amount of money spent
and the number of tweets generated. Pringles, MGM, and 7-
Mobile generated most tweets per dollar.

2020 Game Day Analytics Challenge
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