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All metrics in this chart represent data collected through twitter streaming API. The data collected does 
not include 100% of tweets available through the twitter. *3.5 Million commercial related tweets.
Data and analysis by Eight Enders:

Brand Sentiment Analysis

Doritos vs Mtn Dew      61.5%  38.5%

Tide       89.3% 10.7%
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Avengers               73.7%   26.3%

Star Wars                75.4%

Amazon    79.9%  20.1%

Positive Negative
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3.5M
UNIQUE TWITTER USERS

TOP 5 BRANDS BY
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INTERNATIONAL 
CONVERSATIONS
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Ad Spend vs. Net New Followers
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Ad Spend vs Total Influence
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